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Abstract: 
This research paper seeks to indicate how to use as a means of pressure 

enhancing complementarities economic protectionism and competitive 
through the analysis of bipolar (the European Union - Algerian economy) and 
the degree of impact and vulnerability among the parties thereto, the study 
concluded that the major industrial countries in spite of the weight of large 
economic blocs, but they used this as a means of facing the products of 
developing countries, as is the case between Algeria and the European Union 
study recommended the need for joint international action to avoid use of 
economic blocs as a pretext for protectionist policies or non-tariff trade 
measures anti-harm the interests of States outside the bloc. 

 Key Words: Enhancing complementarities economic, trade protection, 
Algerian economy, the European Union, financial crisis, the rules of origin. 
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  2000  2001  2002  2003  2004  2005  2006  2007  2008  2009  2010  

  13,78  12,34  11,47  14,52  17,59  25,55  28,75  26,20  23,33  41,27  27,94  
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2001 7662 1343 17.5 / / 
2002 9780 1611 16.5 / / 
2003 10951 1858 17 / / 
2004 15175 1927 12.7 / / 
2005 19121 2096 11 5.3 0.1 
2006 22170 2041 9.2 15.9 0.4 
2007 25163 2258 9 18 0.4 
2008 28416 2370 8.3 23.8 0.7 
2009 32018 2505 7.8 28.6 1 
2010 36192 2705 7.5 31.8 1.3 

Source: Taline Koranchelian and others, IMF Country Report N° 
06/101,www.imf.org, 20-8-2006. 
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